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ANALYST INSIGHT

“Now that operators are offering and promoting broadband speeds of 100 Mbps or more, many wonder how this move to ever-higher
speeds will impact consumer perception of broadband services and overall churn. Some perceive that their broadband speed is
faster than needed, but they still upgrade. Others see their speed as too slow, but they do not change. Several factors affect
consumer perception of their broadband speed and their interest in upgrading, downgrading, or switching providers..”
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— Brett Sappington, Director of Research, Parks Associates
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